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SCCA 2024. Our fourth instalment of RHB Small Cap Corporate Access (SCCA  Analyst

2024) was held on 30 Jan 2024. The event featured 16 corporations from

Indonesia, Malaysia, Singapore and Thailand. About 158 fund managers and €€ MengHorng

analysts across the region attended the event to gain insights and obtain a  +603 92808866 & A
lee.meng.horng@rhbgroup.com A\ i

deeper understanding of the latest developments from these corporations. We
note that market sentiment and activities have picked up of late, thanks to
renewed investor confidence on the global economy, the more dovish tone in
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parts localisation, the tremendous upside in the EV space and expansion plan
on top of favourable industry megatrends and government policies, coupled
with its below-peer valuation and sturdy balance sheet.

iii. Singapore: United Hampshire REIT (UHREIT SP) offers attractive double-

Source: Company data, RHB

Performance of Thailand’s small-cap index

FS S Index Last Price ( ) = = FSTI S Index relative performance to SET Index (RHS)
digit dividend yields (based on 1H23 results). The REIT's differentiated 3000 e — o 300%
portfolio (22 assets) of grocery-anchored shopping centres and self-storage o “HMMM 250%
assets - all in the US - should benefit from resilient consumer spending. It is AT /,n*/w:.w_ i i ‘Mw.\M so0s
trading at an attractive >30% discount to book value. e \ pona] 7 e .
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and international markets - new product launches, higher utilisation rates
for its new facilities in Vietnam, and wider GPM from rising exports. Its
oversea business expansions provide vast room for growth in the long term.
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RHB Small Cap Corporate Access 2024

Figure 1: RHB Small Cap Corporate Access 2024

Click To Sign Up

Source: RHB

Figure 2: Snapshot of featured companies

Company Name Bloomberg Ticker Sector Last Price P/E(x) P/BV(x) ROE(%) Yield(%)
(Local Actual Actual Actual Actual
Currency)
MCE Holdings MCE MK Industrials/EMS 1.72 12.26 0.60 6.52 0.87
Avaland AVALAND MK Real Estate 0.27 883.33 0.44 0.06 N/A
Rohas Tecnic RTEC MK Construction 0.39 31.30 0.55 1.75 N/A
Icon Offshore ICON MK Energy 0.82 2.77 1.22 41.75 6.10
Focus Point Holdings FPHB MK Consumer Discretionary 0.72 11.61 3.25 28.60 4.20
Karex KAREX MK Health Care 0.81 63.39 1.78 2.86 0.62
MSM Malaysia Holdings MSM MK Consumer Staples 2.36 N/A 1.10 -9.19 N/A
YBS International YBS MK Industrials 0.69 685.00 244 0.30 N/A
Cnergenz CNERGEN MK Technology 0.58 17.21 1.79 10.30 1.38
Autocount Dotcom ADB MK Information Technology 0.64 N/A N/A 93.30 3.13
Econ Healthcare Asia ECON SP Health Care 0.20 10.64 1.33 12.83 1.15
United Hampshire US REIT UHU SP Real Estate 0.51 12.53 0.67 541 10.39
Bank Tabungan Negara BBTN 1J Financials 1305.00 5.50 0.55 12.17 3.33
Puradelta Lestari DMAS 1J Real Estate 161.00 7.33 1.36 17.86 13.66
SCG Decor SCGDTB Industrials 9.10 N/A N/A N/A 148
Srinanaporn Marketing SNNPTB Consumer Staples 18.60 28.67 5.86 20.61 2.25

Source: Company data, Bloomberg
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Key Takeaways From Breakout Sessions

MALAYSIA

MCE Holdings (MCE MK)
Tier-1 manufacturer of electronic and mechatronic auto parts

e Being a Tier-1 manufacturer grants MCE significant vertical integration capabilities,
which makes for it having greater control over business processes.

e The lifespan of its products is long (5-10 years) while demand for them is sticky. Note
that the design of these products belongs to MCE.

e Associated risks include higher initial investments required and longer product
development periods.

e Management does not see many direct competitors in this space. Depending on what
the product is, there may be competitors in some areas, due to the dual-vendor policies
of some clients. That said, MCE is the dominant player in each product category - from
switches to sensors and cameras.

National car segment expected to continue expanding
¢ Despite TIV being anticipated to peak in 2023, the national car segment continues to
gain market share, with double-digit growth forecasted by MCE’s own customers.

e The value of products like parking sensors and cameras sold per car is also expected to
increase. The sourcing cost of electronic products, currently at around 30-40%, is
projected to rise further - driven by consumer demand for technology-enhanced
vehicles.

e MCE is currently supplying parts to 2-wheeler (2W) vehicles in Indonesia. It is also trying
to make inroads into Malaysia’s 2W market as well.

e Proton and Perodua are expected to introduce affordable EV models some time in 2025.
As such, MCE is expected to benefit from the rollout of affordable local EVs, based on its
competency in electronic parts and its sturdy track record.

¢ Also, due to its experience in dealing with China companies, management is confident
that it will stand to benefit greatly if more localisation of parts used is implemented.
Management expects to see 10-20% revenue exposure to the EV vehicle segment in 3-5
years.

Expansion plan
¢ A new third factory building has been constructed to provide additional space for the
production of complex technological items and hi-tech electronic manufacturing,
especially for export.

¢ The overall utilisation rate is currently at an average of 70% (based on a 5-day work
week). Management believes there is further room to ramp up the utilisation rate.

¢ MCE is actively exploring opportunities in Indonesia and India (it has existing
partnerships in Indonesia) and plans to establish a new JV company in India to facilitate
further growth opportunities.

Business as usual
e Management reassured us that operations are running as usual despite the Daihatsu
scandal, with no disruptions to orders or sales.

e It expects to chart double-digit revenue growth in FY24, while its overall GPM is
expected to be maintained despite the usual product cost-down initiative.

Lee Meng Horng +603 9280 8866
lee.meng.horng@rhbgroup.com
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Avaland (AVALAND MK)
Revamped internal operations

e Avaland has undergone a major transformation since Ayala Land - the Philippines’
largest property developer - became the majority shareholder in 2018.

e A major change for the group has been the divestment of its internal construction arm.
Management now outsources the construction works of all its projects to external
parties. This is because the group’s older properties frequently suffered from defects,
resulting in high costs even after the handover of projects.

e All projects launched since 2019 have been outsourced to external parties with a key
requirement of achieving a Quality Assessment System in Construction (QLASSIC) score
of at least 75% to ensure product quality.

Building its brand equity

e Avaland is building its brand equity through quality product development - this is
reaffirmed by the multiple awards won for its projects.

eThe group’s developments are categorised into three main segments: Ava Luxe
(c.MYR1.5m per unit), Ava Prime (>MYR500k per unit), and Ava Ria (<MYR500k per
unit). All of its ongoing projects have received GreenRE ratings.

e Take-up rates have been strong - Aetas Damansara, the group’s first luxury
development launched in 2020, was well-received with a take-up rate of 98%. The
project caters to market demand with features such as private lifts for all units.

Pipeline

e Historically, the group has been active in Cyberjaya and Subang, both to the south of
Kuala Lumpur. However, in recent years, the group has secured landbank in Bangi,
Seputeh, and Taman Desa, gradually moving closer to Kuala Lumpur.

¢ 1Q24 should see the launches of three new projects in each of the three segments -
Amika (GDV: MYR452m), Anja Bangi (GDV: MYR563m), and Aetas Seputeh (GDV:
MYR365m).

e For long-term growth, Avaland plans to grow its unbilled sales with 2-3 launches per
year. However, for now, landbanking activities will be focused in the Klang Valley.

e Management believes that launching multiple projects simultaneously will allow for bulk
purchases of materials, resulting in improved margins.

Financial results

¢ 9M23 revenue of MYR347m has surpassed FY22's MYR225m turnover, primarily due
to increased billings from Aetas and Alira. Consequently, 9M23 revenue has grown to
MYR28.5m (FY22: MYR7.1m).

e FY23 sales stood at MYR586m - the highest in the past five years. Unbilled sales grew
to MYR867m, at 1.5x FY23's sales.

e Management expects to achieve MYR700-800m in sales for FY24, given the three
pipeline projects.

e Despite the strong earnings momentum, management guided that it will resume
dividend payouts only in FY25 or FY26, as Avaland is on a growth trajectory and land
acquisitions are the priority.

Loong Kok Wen, CFA +603 9280 8861
loong.kok.wen@rhbgroup.com
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Rohas Tecnic (RTEC MK)
Update on Rohas Tecnic’s financial performance and business

eRTEC is a diversified group involved in the fabrication of steel structures for

telecommunication companies (telcos) and transmission lines (also known as its
manufacturing arm; 30% of FY22 revenue) and EPCC of water projects, and
telecommunication and transmission lines (69% of FY22 revenue). RTEC also has a
utilities arm (1% of FY22 revenue) that operates a mini-hydropower plant in Indonesia,
anindependent tower company in Cambodia, and a company that supplies treated water
in Vietnam.

e Profitability-wise, the normalised PBT margin for the manufacturing arm is in the range
of 18-25% (with transmission lines commanding higher margins) while the EPCC
segment has a normalised PBT margin of 8-12%.

e As for the utilities business (which is recurring in nature), the mini-hydropower plant in
Aceh, Indonesia, has a MYR4m PBT contribution annually. Meanwhile, the water supply
and distribution project in Vietnam, and the tower company in Cambodia, contribute
MYR1-2m to PBT annually.

e For its 7.7MW mini-hydropower plant in Aceh, RTEC has the most favourable rates in
Indonesia. When it secured the project a few years ago, the tariff was set at USDO0.13 per
kWh. However, the Indonesian Government has since reduced the tariff to USD0.09 per
kWh. Nevertheless, the group continues to benefit from a competitive price advantage
in the country.

¢ RTEC’s revenue has been showing YoY declines for the past three quarters due to the
slower rollout of projects by Tenaga Nasional (TNB MK, BUY, TP: MYR11.80) in 2023.
Meanwhile, the towers to be deployed for Digital Nasional’s 5G rollout will be from telco
operators’ existing towers. In particular, the brand new 5G towers number only in the
hundreds, with RTEC building about 60% of them - this is not that sizeable. Only the
rollout of telecommunication towers from JENDELA has been rather decentin 2023, but
these have slowed down towards the end of last year with no major rollouts yet to be
seen for 2024.

Orderbook update

e InJan 2024, RTEC secured a MYR200m job to build the facade of the Bukit Chagar
Station for the Rapid Transit System Link Johor Bahru-Singapore Project (RTS Link
project) via a JV with SediaBena Builders. Contributions from the project will come
in 2H24, given the project’s short timeline (targeted completion by May 2025). As
such, based on our estimates, RTEC’s orderbook now stands at c MYR500m.

e This is the first time that RTEC is involved in the provision of steel structures for a
building as opposed to towers. Looking ahead, management could likely further
diversify the group’s activities into building related projects following its debut in
the RTS Link project.

e RTEC'’s estimated outstanding orderbook is broken down into manufacturing of
towers (telecommunications and transmission; MYR100m), EPCC of transmission
lines (MYR160m), RTS Link project (MYR200m), and water and tower installation
projects (MYR40m).

Job prospects and strategy

e For FY24, RTEC targets to win another MYR300-400m worth of new jobs (in
addition to the RTS Link job).

e  Onitstenderbook, there are about MYR90m worth of new orders for towers in the
pipeline. Meanwhile, TNB is set to put up tenders for a transmission grid in West
Malaysia’s northern portion, ie the areas connected to Thailand (estimated value at
MYR100-200m). Other opportunities include water supply and flood mitigation
projects that could be worth MYR400-500m in total. For its overseas jobs, RTEC is
now focusing less on EPCC jobs in Bangladesh, given the intense competition and
low margins there.

See important disclosures at the end of this report RHB‘
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e  The National Energy Transition Roadmap or NETR could provide opportunities in
terms of renewable energy (RE) zones. These will run parallel with the conventional
transmission grid - requiring extra transmission lines to be built.

e TNB'’s capex plan also highlights that c MYR54bn will be allocated towards the
conventional grid while MYR35bn is to be used for energy transition-related
initiatives. Henceforth, the next decent-sized project coming up for prequalification
would be by Mar 2024 - potentially giving way for more transition grid-related
projects in 2024 and 2025. This could flow into RTEC’s EPCC and manufacturing
business orderbook.

e Additionally, RTEC's forte in the EPCC transmission line segment could enable the
group to participate in transmission grid-related projects for RE zones in New South
Wales, Australia. Since Australia did not have much emphasis on transmission grids
- aside from its inhabited areas - there are not that many local contractors heavily
focused on such grids. As such, tenders to build new transmission grids have been
opened up to international contractors. The request for proposal for transmission
grids in RE zones may come in 2Q24 or 3Q24, with awards likely to be given in 2025.

Adam Mohamed Rahim +603 9280 8682
adam.mohamed.rahim@rhbgroup.com
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Icon Offshore (ICON MK)
Vessel and financial performance

¢ ICON has an active fleet of 18 OSVs - these comprise of 13 anchor-handling tug supply
(AHTS) vessels, two platform supply vessels (PSVs), and three accommodation work
barges (AWBs). OSV utilisation is at 86% as of 3Q23 (3Q22: 86%, 2Q23: 84%). This
brings the group’s 9M23 utilisation rate to 81% vs 84% in 9M22.

¢ 11 vessels are under the Petronas Integrated Logistics Control Tower (ILCT) Production
Operations Vessel (POV) contract, two more are on long-term (LT) contracts in Brunei,
and five are on spot charters (with one vessel finishing its LT charter). The group targets
to keep its utilisation for 2023 and 2024 at over 80%, if not slightly higher.

e Its 9M23 earnings declined YoY, mainly due to the disposal of its rig that was completed
in Dec 2022. Stripping out rig contributions, 9M23 revenue rose by 10% YoY (9M22:
MYR143.2m) from an improvement in daily charter rates (DCR) for its spot charter
vessels, which masked the marginally lower utilisation rate.

¢ Additionally, the group changed its vessels’ estimated useful life to 20 years from 25
years to be in line with Petronas’ policy, which resulted in additional depreciation of
MYR1.8m in 3Q23. This affected PATAMI and increased its finance cost on account of
the rise in the overnight policy rate or OPR, as well as due to lower contributions from
vessels working in Brunei as a result of the late start in chartering.

e The group’s orderbook value came up to MYR444.8m as at 3Q23, with 99% accounted
for by LT charters.

¢ On ESG, ICON focused on five topics in 2022-2023: i) Climate change, ii) occupational
health and safety, iii) talent attraction and retention, iv) waste and pollution
management, and v) management of air emissions. The group guided that it is on target
to meet its ESG KPlIs.

Strategic roadmap for 2024

¢ In Brunei, the group looks to maximise its rates for LT contracts as well as spot charters.
Two of its AWBs will continue on their term contracts in Brunei for 2024.

¢ In Malaysia, ICON will maximise its utilisation and leverage on the projected higher DCR
for both the Petronas ILCT POV and spot charter vessels. It is also potentially
reactivating two laid-up vessels (expected to cost c. MYR6m or slightly more per vessel).
These two will be on spot contracts or as replacement vessels, and one of the pair is
expected to be deployed in March. ICON will also be redeploying its AWB vessel
(previously working in Brunei) to the spot market.

e The key focus will be on the Petronas ILCT POV tender, which expires in June. The new
POV contract is expected to come with a higher DCR, and a tenure of 3+3 years. Results
are expected in 1Q24. ICON expects to deploy the same number of vessels under the
ILCT contract as it believes that there is a need to have a few vessels on spot rates to
leverage on the higher DCR, albeit with a likely lower utilisation rate.

e The group expects its EBITDA to strengthen, primarily driven by a higher DCR which
would absorb the expected cost increases.

e Prior to the new ILCT tender, the DCR rose by 15% YoY in 2023 and by another ¢.5%
YTD. Note there is a c.30% difference between its LT and spot rate. Also, recently, its
AWSB'’s daily charter rates for operations in Malaysia outpaced that in Brunei by about
10%.

e Moreover, the group is looking into hydraulic workover units or HWUs via a potential
acquisition from an existing player or through organic growth. Given its improved
gearing ratio, ICON is also looking out for potential M&As or investments.

Sean Lim, CFA +603 9280 8867
sean.lim@rhbgroup.com
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Focus Point (FPHB MK)
Optical segment - banking on a growing population of people with myopia

e FPHB aims to open 10 wholly-owned outlets and 10 Sight Savers franchise stores for this
segment. Management believes that its current market share is around 20%, and there
is room for further growth, especially given the unsaturated market.

e It believes that the eyewear industry is growing rapidly in tandem with the increasing
number of people with myopia, particularly in the digital age post-pandemic. Hence, it
expects sales in this segment to be stable and resilient.

e Its more aggressive franchise expansion plan for FY24 specifically targets ramping up
the number of its street shops. Management believes that this is an untapped segment
that it may have overlooked in the past, as the majority of the current stores are located
in shopping malls. Meanwhile, the associated risk of opening street shops is lower - given
the lower capex requirement and easier hiring process.

e Management expects to record strong single-digit SSSG from this segment. It also
expects operating costs to increase at a more stable 5-10% YoY, primarily due to rental
and wage costs. It has allocated a capex of MYR16m for expansion and store renovations
for this segment.

F&B business a secondary growth engine

o After recording a 9M23 segmental LBT of MYR1.2m, management expects to see an
earnings turnaround as the issue of excess workers - originally hired to cater to a new
customer - was resolved in Sep 2023.

e We understand that the business-to-business or B2B unit is still growing, with existing
client sales improving. In the meantime, management is actively pursuing new clients for
the central kitchen operations concurrently.

¢ FPHB aims to expand the Komugi retail outlets by adding 3-4 new stores this year, taking
a more cautious approach compared to the optical segment, as it requires more effort
and careful management to minimise wastage and ensure consistent quality.

¢ Long-term goals include increasing F&B revenue to 40-50% of total revenue (FY22:
15%).

e FPHB plans to launch its pilot frozen yogurt brand in Mid-Valley Megamall in March.
Despite moderate competition with market leader llaollao, FPHB intends to offer its
products at prices that are 20% lower than the former, while maintaining high-quality
ingredients. If successful, this venture could result in the opening of 3-5 new stores in
FY24, with an estimated capex of MYR250k per store.

e The overall capex for F&B will be MYR3m, which should be sufficient for its store
expansion.

Soong Wei Siang +603 9280 8865
soong.wei.siang@rhbgroup.com
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Karex (KAREX MK)

Better outlook ahead post pandemic

e The condom industry has gone through several challenging years due to the COVID-19
pandemic. The condom market tapered off by close to 40%, partly due to the
Government diverting its funds for HIV prevention to COVID-19-related expenditure.

e Management noted that the industry has seen quite a consolidation throughout the
pandemic years, with smaller factories in China, Malaysia and Europe being shut down.
This has resulted in Karex being in a better position as the company has seen a recovery
with FY23 PAT at MYR10.5m vs FY22 LAT of MYR6.2m.

e Its personal lubricant division has also been gaining traction, which made up ¢.10% of
FY23 revenue. Management noted that this is an interesting division as demand in
general has been healthy with the increased usage as well as a pick-up in sexual health
awareness.

e The OEM segment remains significant for Karex, accounting for c.60% of its revenue,
with gross profit margins of more than 25%.

Launch of new synthetic product

e Despite not being new to the market, synthetic condoms are still a relatively small
segment - its raw materials are dominated by two types of polymer materials ie
polyisoprene and polyurethane, which cost more than natural latex.

e Management highlighted that while natural latex condoms are affordable, synthetic
condoms are preferred due to the latter’s better pull factor and heat transferability.
Karex is currently developing a new type of synthetic condom with a different polymer
used for its new synthetic product.

e Management believes that the cost of this polymer is cheaper than natural rubber and
could potentially replace natural rubber condoms in the future. Moreover, synthetic
condoms can be sold at a higher ASP, given customer preferences. It anticipates that the
new product will be able to garner GPMS of 60-70%.

e It also noted that the new synthetic product will likely be first marketed to the OEM
segment instead of the tender and own-brand segments. This would help global brands
transition faster to synthetic condoms to replace natural rubber condoms.

eThe new product has gone through two rounds of clinical trials undertaken by
professionals to gather data and analysis for efficacy and safety. Management is hopeful
that it will able to launch its product in 1-2 small markets by June this year.

Oong Chun Sung +603 9280 2181
chun.sung@rhbgroup.com
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YBS International (YBS MK)
At aglance

¢ YBS International’s main activities are precision mould design & fabrication, precision
injection moulding, precision stamping, and the manufacturing of corrugated cartons
and honeycombed paperboard.

eKey segments served: Aerospace and security, automotive/transportation,
telecommunication and IT, office and home appliances, life sciences, and medical and
semiconductor.

e For its existing businesses, management notes that the performances from the
aerospace and automotive segments remain robust, while contributions from the
telecommunications segment are still weak.

Venturing into battery contract manufacturing

¢ YBS has entered into a deal with Enovix Corp, a US-listed advanced silicon battery
company, to set up a high-volume lithium-ion battery manufacturing facility in Penang.
Mass production of such batteries is expected to commence in Apr 2024. The total
investment for this new manufacturing facility is approximately MYR660m. The
contract agreement comes with a take-or-pay clause with a guaranteed volume of up to
75% to mitigate the risk associated with such a project.

¢ The capacity of this facility, which will initially be equipped with four lines, is estimated
to be 1,350 units per hour for each line. Management anticipates utilisation at 50% in the
first year, followed by 75% and 85% in the second and third years. Potential revenue per
line could fetch USD50-100m pa at a capacity utilisation rate of 85%.

¢ YBS believes that once production commences, this segment will supersede its existing
businesses - and will contribute positively to its topline growth. Meanwhile, PBT
margins should hover at around the industry norm of 4-6%, based on the guaranteed
output. Management highlighted that one miniature battery unit is priced at c.USD5 on
average, while a medium-sized one is priced at c.USD10 per unit.

eThe focus of this segment will be on wearables and portable devices such as
smartwatches and smartphones, as well as wireless earphones. At this juncture, YBS
does not intend to venture into EV battery manufacturing, given the high proportion of
raw materials for each battery - China, it believes, has the upper hand when it comes to
raw materials. Management said the target markets for this new venture would mainly
be the US and Europe.

Tai Yu Jie +603 9280 8885
tai.yu.jie@rhbgroup.com
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Cnergenz (CNERGEN MK)
Well-established EMS provider with a network of reputable clients

e Cnergenz offers integrated solutions for the development and commissioning of
production line systems (38.5% of FY22 revenue), sells and customises surface mount
technology (SMT) machinery (56.8% of FY22 revenue), as well as provides technical
support and training services (4.7% of FY22 revenue). The group currently has a
presence in Malaysia, Thailand, and Vietnam.

e Cnergenz has adiverse client portfolio, with over 115 customers spanning both local and
international markets. These clients are distributed across various industries, including
automotive, industrial, aerospace, medical, semiconductor, consumer electronics, and
telecommunications. This diversity in clientele mitigates the group's exposure to the
cyclical nature of any single sector.

¢ On profitability, management guided that its GPM is stable -at around the mid-to-high
teens - while its PAT margin is hovering at the low teens.

e Margins shrank in 3Q23, mainly due to a less favourable product mix then. The group’s
general and administrative expenses also rose, driven by a higher staff headcount, and
elevated administrative expenses associated with exhibition costs.

New business and orderbook updates

e The group has successfully launched its smart factory solutions segment, initiating a
smart factory integration project at a facility in Bayan Lepas, Penang, in collaboration
with a local 5G network provider.

e While traditional solutions typically entail human intervention to maintain equipment-
readiness on production lines, the new smart factory solution segment transforms
manufacturing by digitising operations. This entails real-time data provision and
centralised factory management via a command centre. This is also expected to widen
margins slightly.

e As of end-Sep 2023, the group's outstanding orderbook was valued at MYR33m.
Additionally, its tenderbook value totalled MYR150m, with about MYR50m allocated
for the conventional business and MYR100m for smart warehouse or factory tenders,
both domestically and internationally.

Other catalysts

e The surge in EV adoption within the automotive sector serves as a key growth driver for
the group. Given Cnergenz's comprehensive involvement across the automotive
production line supply chain - including equipment, screens, light detection and ranging
(LIDAR) sensors, and EV charging infrastructure - the company is in a sweet spot to
capitalise on the upturn and growth of the EV industry. It is worth noting that the EV
industry accounts for ¢.40% of group revenue.

e The deployment of 5G networks, coupled with advancements in technology such as
artificial intelligence (Al) in the computer segment, presents significant opportunities for
the group. This demand surge extends across areas including mobile phones, wired
infrastructure, photonic solutions supporting high-speed 5G transmission, personal
computers, data centres, and high-power computing required to fuel Al innovations.

Miza lzaimi +603 9280 8742
miza.izaimi@rhbgroup.com
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Autocount Dotcom (ADB MK)

E-invoice: A gateway to more customers

e Announced in Budget 2024, e-invoice is an initiative introduced to enhance the
efficiency of Malaysia’s tax administration management, in an attempt to foster the
growth of the digital economy. The e-invoice will enable near real-time storage of
transactions and will be rolled out as early as 1 Aug 2024 for taxpayers with annual
revenue of >MYR100m, and will be made mandatory for all taxpayers from 1 Jul 2025.

e Currently, SMEs make up 97% of total businesses in Malaysia. Being the market leader,
equipped with four years of experience operating an e-invoice business in Singapore,
Autocount is poised to capitalise on both the e-invoice initiative and the increasing
number of SMEs, although detailed figures have not yet been revealed.

Expanding into the ASEAN region

e Despite being the market leader in Malaysia, generating c MYR30m in FY21 sales and
charting a 3-year CAGR of ¢.15% for accounting software licenses, Autocount can be
seen as somewhat negligible in the eyes of global players such as INTUIT and XERO. To
further improve its competitive capability, the group intends to establish its presence in
Thailand, Indonesia, Vietnam, and the Philippines, financed by its IPO proceeds.

e The software accounting market in these countries is relatively fragmented compared
to Malaysia. One of the available software providers is SAP, which can be costly for
SMEs. In the Philippines, the lack of companies that comply with the tax authority’s
requirements eases Autocount’s progress in penetrating the market.

¢ The localisation process in Thailand has reached 80%, while Autocount is in the midst of
obtaining a license to conduct sales in foreign countries. The localisation process in
Indonesia, however, has just started, and the expenditure related to hiring or marketing
is minimal at this time.

Financials and guidance

e Autocount is targeting 20-30% earnings growth in FY24 across the entire group, placing
focus on recurring revenue, which accounts for ¢.23% of total sales. This is further
reflected by the strong growth in the cloud segment of 9% QoQ.

e The cloud segment is preferred as it provides Autocount with a consistent revenue
stream compared to the sale of licenses, which is a one-off income. Management guided
that for a similarly sized customer, the recurring revenue from cloud software would
only take about one year to catch up to the higher one-off sale of software licenses.

¢ As at 3QFY23, Autocounts has a comfortable net cash position of MYR39m, giving the
group ample room for any capital expenditure or dividend payouts made to
shareholders.

Wan Muhammad Ammar Affan +603 9280 8871
ammaraffan@rhbgroup.com
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SINGAPORE
Econ Healthcare Asia (ECON SP)

Largest private nursing home operator in Singapore and Malaysia

e Econ Healthcare Asiais the largest private nursing home operator in Singapore and
Malaysia. It also has a presence in China and recently acquired an ambulance service
business in Singapore. It runs 13 Medicare centres and nursing homes in all three
markets, with a total bed capacity of 1,743 as of 30 Sep 2023.

e Singapore is the largest revenue contributor at 87.2% for 1H24. Medicare centre and
nursing home fees represent the largest revenue segment at 98% for 1H24.

e Medicare centres and nursing home fees increased from SGD20.8m in 1H23 to
SGD24.4m in 1H24 due to the ramp up of new Econ Care Residences (Henderson), fee
increment, and the improvement in home care business.

Growth led by bed capacity pricing increase

e Revenue from Singapore in 1H23 increased, mainly due to the ramp-up of Henderson,
which contributed SGD2.4m and SGDO0.8m through improvement in the homecare
business and fee increment.

e The average bed rate is currently around SGD3,000 per month, while the rate increase
for the past three years has ranged between 5% and 7% per year.

e 1H24 occupancy stood at 75% taking into account higher bed count from its new Econ
Care Residences (Henderson) home.

Positive outlook on the ageing population trend and expansion to healthcare-related services

e The ageing population trend isdriving higher bed demand and long-term growth.
Singapore citizens and permanent residents getup to 75% and 50% in government
subsidies under the Subsidy Framework for Residential Long-Term Care Services.

e The new ECON Medicare Centre and Nursing Home in Jurong East is expected to be
operational in 2026, which will add another 732 beds to its total capacity.

eNew ambulance acquisitionis expected tobe completed soonandwill be earnings
accretive, as the business is profitable.

¢ECON is looking to grow via more acquisitions and venturinginto complementary
healthcare and eldercare related businesses.

Alfie Yeo +65 6320 0810
alfie.yeo@rhbgroup.com
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United Hampshire US REIT (UHU SP)

United Hampshire US REIT is Asia’s first US grocery-anchored shopping centre and self-
storage REIT with a portfolio of 22 assets across eight states on the east coast. The REIT is
backed by two reputable sponsors - UOB Global Capital and The Hampshire Companies.

Portfolio update

e Portfolio occupancy (3Q) for grocery & necessity properties remained high and stable all
through the pandemic and now stands at 97.2%. Occupancy for the self-storage segment
has also held up well at c.90%. Overall rental reversions are still in the positive single
digits.

e Long weighted average lease expiry profile of 7.2 years provides income stability. The
leases are on a triple-net basis - with tenants bearing any operational cost increases -
and do not have any break clauses. In addition, the leases come with a built-in rental
escalation of ¢.3% pa.

e Strong US economic GDP growth and retail sales have resulted in healthy demand for
necessity retailers, with underlying performance of anchor tenants still showing healthy
YoY growth.

e Minimal impact from e-commerce, with tenants leveraging customer experience with
omni-channel retailing experience.

¢ Minimal lease rollover (<5%) until 2027, and therefore there is limited risk of occupancy
decline. Completed three accretive acquisitions and three divestments since IPO in
2020.

Financial update

¢ High fixed-rate hedge of 80.9% with c¢.93% of debt maturing in Nov 2026 or later. There
is a small mortgage loan of USD21m due in 2024, which is expected to be refinanced.

e Financing cost of 4.04% pa is not expected to increase significantly in the near term as
there are minimal refinancing needs, and as interest rates will likely peak with rate cuts
anticipated later this year.

o Aggregate leverage slightly on the higher side at 41.7%, but management is comfortable
with asset quality. Despite some cap rate expansion expected, overall asset valuation is
unlikely to decline significantly (>5%).

Dividend and valuation

e The REIT offers healthy double-digit dividend yields of >10%, based on 1H23 annualised
distribution of 5.62 cents and trades at ac.31%discount to book value of USD0.74, based
on the last closing price.

Vijay Natarajan +65 6320 0825
vijay.natarajan@rhbgroup.com
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INDONESIA

Bank Tabungan Negara (BBTN 1J)
11M23 results

e Loans at Bank Tabungan Negara (BBTN) increased 10.9% YoY in Nov 2023 to
IDR327.%9trn, in line with expectation, and driven by 10.7% and 19.8% YoY growths in
mortgages and high yield segment. Strategic initiatives to focus on high-yield loans -
subsidised micro loans (KUR), home equity loans (KAR), and soft loans (KRING), resulted
in higher loan yields of up to 8.16% for 11M23 (vs 11M22: 8.06%).

¢ 1n 2023, BBTN expanded its online presence by adding BTN Mobile and e-deposit users.
As of Nov 2023, the new BBTN Mobile Apps had acquired 1m new customers. In 11M23,
total transaction volume increased 38% YoY to IDR51trn, with a total transaction of
385m (+121% YoY).

¢ BBTN's strategy of focusing on low-cost funding (CASA + retail deposits) resulted in an
increase on CASA ratio to 59.9% as of Nov 2023 (vs Nov 2022: 56.1%). CASA increased
11.4% YoY to IDR171.3trn. Total deposits, on the other hand, only increased 2.6% YoY
to IDR330.3trn - falling short of management's target of 5-7% growth by end-2023.

¢ BBTN increased non-interest income by implementing initiatives to boost fee-based
income. Non-interest income totalled IDR3.05trn, or 10.6% of total income (+64.5%
YoY).Few initiatives to increase fee-based income include expanding trade finance, bank
guarantees, intensifying recovery, and adding more features to treasury transactions for
retail customers (bond and FX retail).

¢BBTN's 11M23 earnings increased 2.1% YoY to IDR2.85trn - within with expectation.

FY24F earnings growth strategy

¢ BBTN expects to implement additional initiatives in 2024, including improving CASA,
accelerating digital banking capabilities, expanding on high yield loans, developing new
revenue engines through strategic partnerships, improving collection and recovery
capabilities, and strengthening BTN's value proposition to focus on more than just
mortgages.

e With the recent adjustment to subsidised housing price caps, as well as government
policies and incentives on the property sector, such as 100% VAT discount for the
purchase of houses priced below IDR5bn until Jun 2024, we anticipate that these
incentives will stimulate housing demand, and BBTN will benefit from this development
since c.80% of the bank’s loans are related to mortgage loans.

¢ 2024 guidance:

- Loan growth 10-11% (FY23 guidance: 10-11%, 11M23: 10.9%)

- Third parties fund growth: 8-9% (FY23 guidance: 5-7%, 11M23: 2.6% YoY)
- NIM: Above or at 4% (11M23: 3.73%)

- NPL: Below 3% (FY23 guidance: below 3.5%, 9M23: 3.53%)

- NPL coverage above or at 160% (9M23: 142%)

- Costofcredit: 1.1-1.2% (FY23 guidance: 1.2-1.4%, 11M23: 1.21%)

- Net profit growth: 10-11% (FY23 guidance: +/- 8%, 11M23: 2.1%)

Andrey Wijaya +6221 5093 9846
andrey.wijaya@rhbgroup.com
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Puradelta Lestari (DMAS 1J)

Updates on Puradelta Lestari

¢ DMAS booked IDR499bn in marketing sales in 4Q23 (+69% QoQ, -7% YoY), which
brought its FY23 total to IDR1.87trn (flat YoY) - in line with expectations.

e Out of 68.5ha of land sold in FY23, 80% of this was for the industrial sector - mainly for
the data centre, F&B, and fast-moving consumer goods segments.

e Management said it has received enquiries on c.90ha of land - the majority of which
stemmed from data centre companies.

¢ DMAS’ current landbank stands at c.807ha, comprising 274ha (for industrial use), 36 1ha
(for commercial use), and 172ha (for residential use).

e Management is actively hunting opportunities to expand its landbank. It has spotted
c.400ha in an area close to the current landbank, which carries a total estimated
acquisition cost of nearly IDR3trn on top of infrastructure costs. DMAS still prefers
internal cash and debt financing as the preferred means to finance such a huge capex.
This is based on the company’s current net cash position of IDR948bn as at 9M23.

Our take

e We believe 2H24 should bring more positive catalysts for the sector. A decrease in the
level of uncertainty over Indonesia’s economy as well as a likely lowering of the Bank
Indonesia benchmark interest rate (as expected by RHB economists) should lead to a
more supportive environment for more investments to be made in the sector.

¢ DMAS is one of our sector Top Picks, as its strategic industrial area is located close to
Tanjung Priok Port (with easier access via a toll road network). Its industrial estate has
well-developed infrastructure (especially for data centres) and ecosystems for the
growing automotive and auto parts sector - including all things EV-related. We believe
these factors will act as additional catalysts for the company.

e [t is worth noting that the company’s current industrial landbank can only facilitate sales
for another 4-5 years, so it makes the acquisition of nearby land in the medium term a
priority. Capex requirements will also start increasing, in our view - elevating concerns
over the impact this will have on DMAS' dividend policy.

e DMAS currently trades at a 70% discount to RNAV, which is at a slight premium to its
peer average.

Indonesia Research
rhb.id.research@rhbgroup.com
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THAILAND

Srinanaporn Marketing (SNNP TB)

Thailand’s leading snacks manufacturer

e Srinanaporn has over 30 years of experience in manufacturing and distributing snack
and beverage items. Key product lines for beverages include ready-to-drink jelly and
flavoured jelly dessert under the Jele brand. Snack products include seasoned cuttlefish
under the Bento brand, and extruded biscuits and bread sticks under the Lotus brand.

o As of 9M23, SNNP attained a leading market shares of 78% (for Jele jelly pouch) and a
72% (for Bento cuttlefish) in their own product segments. Total sales for the period grew
12% YoY to THB4.4bn, with net profit growing by 30% YoY to THB471m. It also booked
an attractive 28% GPM, 11% NPM, and c¢.21% ROE. Snack sales contributed 55% while
beverages accounted for 45% of total sales. 75% of sales were from the local market
while 25% stemmed from exports.

¢ SNNP is running six production facilities in three countries - Thailand, Vietnam, and
Cambodia - for both domestic consumption and export, with a total capacity that could
generate up to THB11.5bn in sales. Therefore, it may not need to invest further in
production. SNNP could apply its strength as a medium-sized manufacturer with
prominent core brands, and its businesses transformation in recent years to become a
regional snack player.

Favourable earnings outlook in 2024

o SNNP targets double-digit sales expansion in 2024, to be driven by both domestic and
international markets. In Thailand, management is confident the company’s
performance will be driven by the growing modern retail distribution channel, the
tourism industry’s recovery, and the launch of new products - including a new category
of high-margin food supplements in late-February.

e For overseas markets, sales could be driven by a possible economic recovery and higher
utilisation in Vietnam, rising market penetration in China and South Korea, and access to
the Philippines. After opening in 2023, SNNP’s production utilisation rate for its new
facilities in Vietnam may ramp up to ¢.50% in 2024 from an average 20-30% last year.

e Margin-wise, growing overseas markets offer opportunities to earn wider GPMs. The
company does not expect any significant changes in the prices of key raw materials for
now. It is also working to control and reduce its opex-to-sales ratio from 2023.

e Seeing better equity profits from its subsidiary distributor Siri Pro, which has
restructured its operations. Management expects it to turn profitable by 4Q24.

Seeing long-term growth potential

¢ SNNP has set a 5-year target of attaining THB8.0bn in total sales by 2026 or a 13%
CAGR (2021-2026) - two-thirds from the domestic market and one-third from
international markets, with the latter expected to deliver stronger growth (+24% 5-year
CAGR).

eIn Vietnam, it targets THB2bn sales in 2026 or a strong 43% 5-year CAGR (from
THB332m in 2021). Apart from higher utilisation at its new production plant, the
planned expansion of its distribution network for general trade retailers throughout the
country (from the current coverage of c.30%) provides vast room for growth.

« SNNP is open to M&A discussions, but this is not a priority at this time, as it aims to ramp
up production in relation to its 5-year plan and improve operational efficiency.

Vatcharut Vacharawongsith, +662 088 9736
vatcharut.va@rhbgroup.com
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SCG Decor (SCGD TB)

Ceramic tile business

e Currently, SCG Decor has an overall production capacity of 187.2m sq m per year. Its
production capacities in Thailand and Vietnam are roughly similar, at c¢.80m sq m each.
In the Philippines and Indonesia, it has much smaller annual production capacities at 11-
13msg meach. The average utilisation rate of its regional production capacities has been
as high as 81%.

e With its ceramic tile productions in ASEAN countries, SCG Decor has commanded the
largest market shares in Thailand (33%), Vietnam (26%), and the Philippines (17%). But
it only has a small 4% share of the highly-competitive Indonesian ceramic tile market.

¢ In FY23, all the ceramic tile markets under SCG Decor’s coverage declined YoY. Among
its key markets, Vietnam (-29% YoY) was the worst performer due to the unresolved
turmoil in the domestic property market, while Indonesia (-7% YoY) and the Philippines
(-11% YoY) were moderately impacted by slower construction activities. Although
Thailand was the best market, the local demand declined 4% YoY, with 2Q23 and 3Q23
being the worst-performing quarters. This resulted in the company’s overall sales
volume for FY23 declining 16% YoY to 139m sq m.

Sanitaryware and fitting business

e Following its restructuring in Dec 2023, SCG Decor’s holding company has a 99% stake
in SCG Ceramics. Meanwhile, the ceramic tile businesses in other ASEAN countries
(Vietnam, the Philippines, and Indonesia) and the highly reputable sanitaryware and
fitting business in Thailand were also added into SCG Decor’s business structure.

e Compared to its ceramic tiles production capacity, the sanitaryware and fitting business
unit, which is only based in Thailand, has a production capacity of 4m units per year at
utilisation rates of 73% for sanitaryware and 85% for fitting products. Although SCG
Decor has been a long-time market share leader of sanitaryware and fitting business in
Thailand, this unit has accounted for only 18.5% of the company’s total core revenue.

¢ It has a more aggressive expansion plan for Vietnam, the Philippines, and Indonesia to
capture a larger share of these high-growth markets with >10% CAGR projected (FY22-
26F) vs amere 2% YoY growth in Thailand.

Financials

e FY23 total core revenue dropped 6% YoY due to core revenues in the non-Thailand
markets shrinking at double-digit rates, although its businesses in Thailand were able to
command 3-4% YoY growth.

e In tandem with the core revenue direction, FY23 core profit declined 30% YoY to
THB817m. Although the company announced FY23 net profit growth of 61% YoY, this
was mainly due to non-recurring items emerging from the restructuring process.

¢ SCG Decor’s net debt-to-equity is as low as 0.2x after the restructuring process, and this
may provide expansion opportunities for the company via mergers and acquisitions.

Chatree Srismaicharoen +662 088 9743
chatree.sr@rhbgroup.com
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RHB Guide to Investment Ratings

Buy: Share price may exceed 10% over the next 12 months
Trading Buy:  Share price may exceed 15% over the next 3 months, however longer-
term outlook remains uncertain

Neutral: Share price may fall within the range of +/- 10% over the next
12 months

Take Profit: Target price has been attained. Look to accumulate at lower levels

Sell: Share price may fall by more than 10% over the next 12 months

Not Rated: Stock is not within regular research coverage

Investment Research Disclaimers

RHB has issued this report for information purposes only. This report is intended for
circulation amongst RHB and its affiliates’ clients generally or such persons as may be
deemed eligible by RHB to receive this report and does not have regard to the specific
investment objectives, financial situation and the particular needs of any specific person
who may receive this report. This report is not intended, and should not under any
circumstances be construed as, an offer or a solicitation of an offer to buy or sell the
securities referred to herein or any related financial instruments.

This report may further consist of, whether in whole or in part, summaries, research,
compilations, extracts or analysis that has been prepared by RHB’s strategic, joint
venture and/or business partners. No representation or warranty (express or implied) is
given as to the accuracy or completeness of such information and accordingly investors
should make their own informed decisions before relying on the same.

This report is not directed to, or intended for distribution to or use by, any person or
entity who is a citizen or resident of or located in any locality, state, country or other
jurisdiction where such distribution, publication, availability or use would be contrary to
the applicable laws or regulations. By accepting this report, the recipient hereof (i)
represents and warrants that it is lawfully able to receive this document under the laws
and regulations of the jurisdiction in which it is located or other applicable laws and (ii)
acknowledges and agrees to be bound by the limitations contained herein. Any failure to
comply with these limitations may constitute a violation of applicable laws.

All the information contained herein is based upon publicly available information and
has been obtained from sources that RHB believes to be reliable and correct at the time
of issue of this report. However, such sources have not been independently verified by
RHB and/or its affiliates and this report does not purport to contain all information that
a prospective investor may require. The opinions expressed herein are RHB'’s present
opinions only and are subject to change without prior notice. RHB is not under any
obligation to update or keep current the information and opinions expressed herein or
to provide the recipient with access to any additional information. Consequently, RHB
does not guarantee, represent or warrant, expressly or impliedly, as to the adequacy,
accuracy, reliability, fairness or completeness of the information and opinion contained
in this report. Neither RHB (including its officers, directors, associates, connected
parties, and/or employees) nor does any of its agents accept any liability for any direct,
indirect or consequential losses, loss of profits and/or damages that may arise from the
use or reliance of this research report and/or further communications given in relation
to this report. Any such responsibility or liability is hereby expressly disclaimed.

Whilst every effort is made to ensure that statement of facts made in this report are
accurate, all estimates, projections, forecasts, expressions of opinion and other
subjective judgments contained in this report are based on assumptions considered to
be reasonable and must not be construed as a representation that the matters referred
to therein will occur. Different assumptions by RHB or any other source may yield
substantially different results and recommendations contained on one type of research
product may differ from recommendations contained in other types of research. The
performance of currencies may affect the value of, or income from, the securities or any
other financial instruments referenced in this report. Holders of depositary receipts
backed by the securities discussed in this report assume currency risk. Past performance
is not a guide to future performance. Income from investments may fluctuate. The price
or value of the investments to which this report relates, either directly or indirectly, may
fall or rise against the interest of investors.

This report may contain comments, estimates, projections, forecasts and expressions of
opinion relating to macroeconomic research published by RHB economists of which
should not be considered as investment ratings/advice and/or a recommendation by
such economists on any securities discussed in this report.

This report does not purport to be comprehensive or to contain all the information that a
prospective investor may need in order to make an investment decision. The recipient of
this report is making its own independent assessment and decisions regarding any
securities or financial instruments referenced herein. Any investment discussed or
recommended in this report may be unsuitable for an investor depending on the investor’s
specific investment objectives and financial position. The material in this report is general
information intended for recipients who understand the risks of investing in financial
instruments. This report does not take into account whether an investment or course of
action and any associated risks are suitable for the recipient. Any recommendations
contained in this report must therefore not be relied upon as investment advice based on
the recipient's personal circumstances. Investors should make their own independent
evaluation of the information contained herein, consider their own investment objective,
financial situation and particular needs and seek their own financial, business, legal, tax and
other advice regarding the appropriateness of investing in any securities or the investment
strategies discussed or recommended in this report.

This report may contain forward-looking statements which are often but not always
identified by the use of words such as “believe”, “estimate”, “intend” and “expect” and
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statements that an event or result “may”, “will” or “might” occur or be achieved and other

similar expressions. Such forward-looking statements are based on assumptions made
and information currently available to RHB and are subject to known and unknown risks,
uncertainties and other factors which may cause the actual results, performance or
achievement to be materially different from any future results, performance or
achievement, expressed or implied by such forward-looking statements. Caution should
be taken with respect to such statements and recipients of this report should not place
undue reliance on any such forward-looking statements. RHB expressly disclaims any
obligation to update or revise any forward-looking statements, whether as a result of
new information, future events or circumstances after the date of this publication or to
reflect the occurrence of unanticipated events.

The use of any website to access this report electronically is done at the recipient’s own
risk, and it is the recipient’s sole responsibility to take precautions to ensure that it is free
from viruses or other items of a destructive nature. This report may also provide the
addresses of, or contain hyperlinks to, websites. RHB takes no responsibility for the content
contained therein. Such addresses or hyperlinks (including addresses or hyperlinks to RHB
own website material) are provided solely for the recipient’s convenience. The information
and the content of the linked site do not in any way form part of this report. Accessing such
website or following such link through the report or RHB website shall be at the recipient’s
own risk.

This report may contain information obtained from third parties. Third party content
providers do not guarantee the accuracy, completeness, timeliness or availability of any
information and are not responsible for any errors or omissions (negligent or otherwise),
regardless of the cause, or for the results obtained from the use of such content. Third party
content providers give no express or implied warranties, including, but not limited to, any
warranties of merchantability or fitness for a particular purpose or use. Third party content
providers shall not be liable for any direct, indirect, incidental, exemplary, compensatory,
punitive, special or consequential damages, costs, expenses, legal fees, or losses (including
lost income or profits and opportunity costs) in connection with any use of their content.

The research analysts responsible for the production of this report hereby certifies that
the views expressed herein accurately and exclusively reflect his or her personal views
and opinions about any and all of the issuers or securities analysed in this report and
were prepared independently and autonomously. The research analysts that authored
this report are precluded by RHB in all circumstances from trading in the securities or
other financial instruments referenced in the report, or from having an interest in the
company(ies) that they cover.

The contents of this report is strictly confidential and may not be copied, reproduced,
published, distributed, transmitted or passed, in whole or in part, to any other person
without the prior express written consent of RHB and/or its affiliates. This report has
been delivered to RHB and its affiliates’ clients for information purposes only and upon
the express understanding that such parties will use it only for the purposes set forth
above. By electing to view or accepting a copy of this report, the recipients have agreed
that they will not print, copy, videotape, record, hyperlink, download, or otherwise
attempt to reproduce or re-transmit (in any form including hard copy or electronic
distribution format) the contents of this report. RHB and/or its affiliates accepts no
liability whatsoever for the actions of third parties in this respect.

The contents of this report are subject to copyright. Please refer to Restrictions on
Distribution below for information regarding the distributors of this report. Recipients
must not reproduce or disseminate any content or findings of this report without the
express permission of RHB and the distributors.

The securities mentioned in this publication may not be eligible for sale in some states
or countries or certain categories of investors. The recipient of this report should have
regard to the laws of the recipient’s place of domicile when contemplating transactions
in the securities or other financial instruments referred to herein. The securities
discussed in this report may not have been registered in such jurisdiction. Without
prejudice to the foregoing, the recipient is to note that additional disclaimers, warnings
or qualifications may apply based on geographical location of the person or entity
receiving this report.

The term “RHB” shall denote, where appropriate, the relevant entity distributing or
disseminating the report in the particular jurisdiction referenced below, or, in every
other case, RHB Investment Bank Berhad and its affiliates, subsidiaries and related
companies.

RESTRICTIONS ON DISTRIBUTION
Malaysia

This report is issued and distributed in Malaysia by RHB Investment Bank Berhad
(“RHBIB”). The views and opinions in this report are our own as of the date hereof and is
subject to change. If the Financial Services and Markets Act of the United Kingdom or
the rules of the Financial Conduct Authority apply to a recipient, our obligations owed
to such recipient therein are unaffected. RHBIB has no obligation to update its opinion
or the information in this report.

Thailand

This report is issued and distributed in the Kingdom of Thailand by RHB Securities
(Thailand) PCL, a licensed securities company that is authorised by the Ministry of Finance,
regulated by the Securities and Exchange Commission of Thailand and is a member of the
Stock Exchange of Thailand. The Thai Institute of Directors Association has disclosed the
Corporate Governance Report of Thai Listed Companies made pursuant to the policy of the
Securities and Exchange Commission of Thailand. RHB Securities (Thailand) PCL does not
endorse, confirm nor certify the result of the Corporate Governance Report of Thai Listed
Companies.
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Indonesia

This report is issued and distributed in Indonesia by PT RHB Sekuritas Indonesia. This
research does not constitute an offering document and it should not be construed as an
offer of securities in Indonesia. Any securities offered or sold, directly or indirectly, in
Indonesia or to any Indonesian citizen or corporation (wherever located) or to any
Indonesian resident in a manner which constitutes a public offering under Indonesian
laws and regulations must comply with the prevailing Indonesian laws and regulations.

Singapore

This report is issued and distributed in Singapore by RHB Bank Berhad (through its
Singapore branch) which is an exempt capital markets services entity and an exempt
financial adviser regulated by the Monetary Authority of Singapore. RHB Bank Berhad
(through its Singapore branch) may distribute reports produced by its respective foreign
entities, affiliates or other foreign research houses pursuant to an arrangement under
Regulation 32C of the Financial Advisers Regulations. Where the report is distributed in
Singapore to a person who is not an Accredited Investor, Expert Investor or an
Institutional Investor, RHB Bank Berhad (through its Singapore branch) accepts legal
responsibility for the contents of the report to such persons only to the extent required
by law. Singapore recipients should contact RHB Bank Berhad (through its Singapore
branch) in respect of any matter arising from or in connection with the report.

United States

This report was prepared by RHB is meant for distribution solely and directly to “major”
U.S. institutional investors as defined under, and pursuant to, the requirements of Rule
15a-6 under the U.S. Securities and Exchange Act of 1934, as amended (the “Exchange
Act”) via a registered U.S. broker-dealer as appointed by RHB from time to time.
Accordingly, any access to this report via Bursa Marketplace or any other Electronic
Services Provider is not intended for any party other than “major” US institutional
investors (viaaregistered U.S broker-dealer), nor shall be deemed as solicitation by RHB
in any manner. RHB is not registered as a broker-dealer in the United States and
currently has not appointed a U.S. broker-dealer. Additionally, RHB does not offer
brokerage services to U.S. persons. Any order for the purchase or sale of all securities
discussed herein must be placed with and through a registered U.S. broker-dealer as
appointed by RHB from time to time as required by the Exchange Act Rule 15a-6. For
avoidance of doubt, RHB reiterates that it has not appointed any U.S. broker-dealer
during the issuance of this report. This report is confidential and not intended for
distribution to, or use by, persons other than the recipient and its employees, agents and
advisors, as applicable. Additionally, where research is distributed via Electronic Service
Provider, the analysts whose names appear in this report are not registered or qualified
as research analysts in the United States and are not associated persons of any
registered U.S. broker-dealer as appointed by RHB from time to time and therefore may
not be subject to any applicable restrictions under Financial Industry Regulatory
Authority (“FINRA”) rules on communications with a subject company, public
appearances and personal trading. Investing in any non-U.S. securities or related
financial instruments discussed in this research report may present certain risks. The
securities of non-U.S. issuers may not be registered with, or be subject to the regulations
of, the U.S. Securities and Exchange Commission. Information on non-U.S. securities or
related financial instruments may be limited. Foreign companies may not be subject to
audit and reporting standards and regulatory requirements comparable to those in the
United States. The financial instruments discussed in this report may not be suitable for
all investors. Transactions in foreign markets may be subject to regulations that differ
from or offer less protection than those in the United States.

DISCLOSURE OF CONFLICTS OF INTEREST

RHB Investment Bank Berhad, its subsidiaries (including its regional offices) and
associated companies, (‘RHBIB Group”) form a diversified financial group, undertaking
various investment banking activities which include, amongst others, underwriting,
securities trading, market making and corporate finance advisory.

As aresult of the same, in the ordinary course of its business, any member of the RHBIB
Group, may, from time to time, have business relationships with, hold any positions in
the securities and/or capital market products (including but not limited to shares,
warrants, and/or derivatives), trade or otherwise effect transactions for its own account
or the account of its customers or perform and/or solicit investment, advisory or other
services from any of the subject company(ies) covered in this research report.

While the RHBIB Group will ensure that there are sufficient information barriers and
internal controls in place where necessary, to prevent/manage any conflicts of interest
to ensure the independence of this report, investors should also be aware that such
conflict of interest may exist in view of the investment banking activities undertaken by
the RHBIB Group as mentioned above and should exercise their own judgement before
making any investment decisions.

In Singapore, investment research activities are conducted under RHB Bank Berhad
(through its Singapore branch), and the disclaimers above similarly apply.

Malaysia

Save as disclosed in the following link RHB Research Conflict Disclosures - Jan 2024 and

to the best of our knowledge, RHBIB hereby declares that:

1. RHBIB does not have a financial interest in the securities or other capital market
products of the subject company(ies) covered in this report.

2. RHBIB is not a market maker in the securities or capital market products of the
subject company(ies) covered in this report.

3. Noneof RHBIB’s staff or associated person serve as a director or board member* of
the subject company(ies) covered in this report

*For the avoidance of doubt, the confirmation is only limited to the staff of research
department

4. RHBIB did not receive compensation for investment banking or corporate finance
services from the subject company in the past 12 months.

5. RHBIB did not receive compensation or benefit (including gift and special cost
arrangement e.g. company/issuer-sponsored and paid trip) in relation to the
production of this report.

Thailand

Save as disclosed in the following link RHB Research Conflict Disclosures - Jan 2024 and

to the best of our knowledge, RHB Securities (Thailand) PCL hereby declares that:

1. RHB Securities (Thailand) PCL does not have afinancial interest in the securities or
other capital market products of the subject company(ies) covered in this report.

2. RHB Securities (Thailand) PCL is not a market maker in the securities or capital
market products of the subject company(ies) covered in this report.

3. None of RHB Securities (Thailand) PCL’s staff or associated person serve as a
director or board member* of the subject company(ies) covered in this report

1. *For the avoidance of doubt, the confirmation is only limited to the staff of research
department

4. RHB Securities (Thailand) PCL did not receive compensation for investment
banking or corporate finance services from the subject company in the past 12
months.

5. RHB Securities (Thailand) PCL did not receive compensation or benefit (including
gift and special cost arrangement e.g. company/issuer-sponsored and paid trip) in
relation to the production of this report.

Indonesia

Save as disclosed in the following link RHB Research Conflict Disclosures - Jan 2024 and

to the best of our knowledge, PT RHB Sekuritas Indonesia hereby declares that:

1. PT RHB Sekuritas Indonesia and its investment analysts, does not have any interest
in the securities of the subject company(ies) covered in this report.

For the avoidance of doubt, interest in securities include the following:

a) Holding directly or indirectly, individually or jointly own/hold securities or
entitled for dividends, interest or proceeds from the sale or exercise of the
subject company’s securities covered in this report*;

b) Beingbound by an agreement to purchase securities or has the right to transfer
the securities or has the right to pre subscribe the securities™.

c) Being bound or required to buy the remaining securities that are not
subscribed/placed out pursuant to an Initial Public Offering*.

d) Managing or jointly with other parties managing such parties as referred to in
(a), (b) or (c) above.

2. PTRHB Sekuritas Indonesiais not amarket maker in the securities or capital market
products of the subject company(ies) covered in this report.

3. None of PT RHB Sekuritas Indonesia’s staff** or associated person serve as a
director or board member* of the subject company(ies) covered in this report.

4. PT RHB Sekuritas Indonesia did not receive compensation for investment banking
or corporate finance services from the subject company in the past 12 months.

5. PT RHB Sekuritas Indonesia** did not receive compensation or benefit (including
gift and special cost arrangement e.g. company/issuer-sponsored and paid trip) in
relation to the production of this report:

Notes:

*The overall disclosure is limited to information pertaining to PT RHB Sekuritas Indonesia only.

**The disclosure is limited to Research staff of PT RHB Sekuritas Indonesia only.

Singapore

Save as disclosed in the following link RHB Research Conflict Disclosures - Jan 2024 and

to the best of our knowledge, the Singapore Research department of RHB Bank Berhad

(through its Singapore branch) hereby declares that:

1. RHB Bank Berhad, its subsidiaries and/or associated companies do not make a
market in any issuer covered by the Singapore research analysts in this report.

2. RHB Bank Berhad, its subsidiaries and/or its associated companies and its analysts
do not have a financial interest (including a shareholding of 1% or more) in the
issuer covered by the Singapore research analysts in this report.

3. RHB Bank Berhad’s Singapore research staff or connected persons do not serve
on the board or trustee positions of the issuer covered by the Singapore research
analysts in this report.

4. RHB Bank Berhad, its subsidiaries and/or its associated companies do not have
and have not within the last 12 months had any corporate finance advisory
relationship with the issuer covered by the Singapore research analysts in this
report or any other relationship that may create a potential conflict of interest.

5. RHB Bank Berhad’s Singapore research analysts, or person associated or
connected to it do not have any interest in the acquisition or disposal of, the
securities, specified securities based derivatives contracts or units in a collective
investment scheme covered by the Singapore research analysts in this report.

6. RHB Bank Berhad’s Singapore research analysts do not receive any compensation
or benefit in connection with the production of this research report or
recommendation on the issuer covered by the Singapore research analysts.

Analyst Certification

The analyst(s) who prepared this report, and their associates hereby, certify that:

(1) they do not have any financial interest in the securities or other capital market
products of the subject companies mentioned in this report, except for:

Analyst Company
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(2) no part of his or her compensation was, is or will be directly or indirectly related to
the specific recommendations or views expressed in this report.
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